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The internationally successful fashion company Marc Cain was founded 

in 1973 by Helmut Schlotterer, the Chairman of the Management 

Board. Today Marc Cain is a globally operating premium brand for 

ladies’ fashion with its own production facility in Germany. Marc Cain 

manages its global business from the head offi ce in Bodelshausen. 

To further safeguard the brand’s competitiveness, between 2007 and 

2015 134.3 million Euros were invested in administration and manufac-

ture, as well as research and development. The latest investment object 

is a logistics centre with an automated warehouse, completed in 2015. 

The complex measures about 100 by 74 metres and is 18 metres high. 

A total of 35 million Euros were invested. 

The company meanwhile employs over 992 members of staff in Germany. 

211 Marc Cain Stores, 291 Shop-in-Stores, 395 Custody customers and 

another 998 upmarket specialist retail stores in 58 countries characterise 

the selective distribution strategy. New Stores and new Shop-in-Stores are 

currently in the pipeline. The Marc Cain export ratio is over 60 %, with 

expansions continuing.

The production chain of Marc Cain garments is a European process, as 

the procurement share comes predominently from Europe. The advan-

tages are not only that the distances are not only shorter and journeys 

faster, but also that the use of resources is also minimised, which pro-

tects the environment. Social and ecological standards specifi ed by 

European legislation are strictly adhered to. In addition, Marc Cain is com-

mitted to the social and ecological aims of the textile and clothing indus-

try, as set out by the  sector in its Code of Conduct.

Marc Cain 
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The supplier management is shaped by close and long-standing relations 

and includes a portfolio of absolute specialists in every product category – 

without needing to jump back and forth between different suppliers and 

countries.

Since the founding of Marc Cain in Italy, the company has preserved its 

Italian roots, combined with German perfection. Marc Cain‘s number one 

priority is to ensure the highest standards when it comes to design, 

 quality, materials, the latest processing techniques and the fit. This is why 

the fabrics, like the woven materials, jerseys and knitting yarns come 

directly from Italy or even from Japan. The knitting of the yarns on highly 

modern knitting machines and also the finishing of the fabrics in textile 

finishing processes take place in Germany, in order to ensure the quality 

and desired wearing comfort for which Marc Cain is renowned. The innova-

tive qualities and uniqueness of the Marc Cain Collections have their roots 

in the German production facility in Bodelshausen, which successfully runs 

a three-shift system for knitting, finishing and printing. The final stages of 

production, i.e. the sewing together of the garment components, is under-

taken in Romania and Hungary by partner companies, in which more than 

2000 employees work for Marc Cain. Throughout the entire procurement 

chain, Marc Cain follows a comprehensive quality assurance system.

Research and development play an important role at Marc Cain. Constant 

innovation is the basic prerequisite for running a Marc Cain production 

facility in Germany. Even back in the seventies Marc Cain was a pioneer, 

having the first electronically operated knitting machines. In the highly 

modern production facilities at the headquarters in Germany, 100 knitting 

machines are currently in operation, 92 of which are flat knitting machines 

and 8 circular knitting machines specifically for the manufacture of garment 

fabrics. The majority of flat knitting machines are able to create “3-D Knit 

& Wear 100 % Made in Germany” products. “3-D Knit & Wear” is the pro-

duction of a garment in just one single step, i.e. a completely finished pro-

duct leaves the machine. After processing at the Bodelshausen site, the 

garment can also be printed in-house. Owing to the high demand, additional 

“3-D Knit & Wear” products are being added to the Marc Cain Collections.

At Marc Cain the collection is the star! The company philosophy was 

 there fore defined by the following guidelines: a sense of aesthetics and 

art, combined with casualness and naturalness, innovative thinking and 

exclusivity. Fashion that is always a little bit different and yet always true 

to itself. Distinctive and unmistakeable – that is the vision of Marc Cain 

Coordinates. Marc Cain not only understands Coordinates to be a perfectly 

coordinated outfit, but, above all, as the subtle meeting of seemingly 

 different individual pieces.



Marc Cain Imagetext – Page 3

Contradictions which nevertheless come together to create a rounded 

image. The resulting interplay forms a new definition of the term “look” – 

the Marc Cain look. This look is expressed by the five labels Marc Cain 

Collections, Marc Cain Sports, Marc Cain Essentials, Marc Cain Additions 

and Marc Cain Bags & Shoes.

Marc Cain Collections, the company’s core label, combines sensuous 

 silhouettes with cool, glamorous details, reflecting the zeitgeist with its 

own style and class.

Marc Cain Sports is casual and leisurewear: trendy, sporty and with a 

real zest for life. The label combines modern design with functionality and 

body awareness.

Marc Cain Essentials provides an interpretation of popular classics   

with simple styling, a reduced range of colours and high-quality materials. 

These articles do not feature short-lived trends, but instead offer a 

 comforting assurance of a long usable life, with their fine, casual and 

uncomplicated appearance. Essentials belong in every wardrobe, as they 

can be combined in a versatile way with many different items and bridge 

the gap between comfort and elegance. Top quality, a high degree of  

wearability and classical designs characterise Marc Cain Essentials; this is 

genuine sustainability in the best sense.

Additions are “add-on’s” for best sellers and important single items for the 

fashion trade. Completely separated from the Collections themes of the 

coordinates labels Marc Cain Collections and Marc Cain Sports, customers 

are offered modish trends in the most important sectors, such as out-

door wear, dresses, T-shirts, blouses, trousers, etc. With Marc Cain 

Additions, our existing range of individual items is further extended. 

The trend towards sportiness is having an ever-growing influence on 

fashion. Nowadays, women are no longer willing to accept styling compro-

mises, even when they are working out, and at the same time they also 

understandably wish to integrate this active wear in their everyday 

 wardrobe. In response to these  demands, Marc Cain launched for the 

first time in its new range for the Spring/Summer 2017 Season, under the 

label Marc Cain Additions, a Fitwear Capsule Collection, combining in 

 typical Marc Cain style a cool functionality, elegance, style and comfort. 

The look of the Marc Cain Fitwear is sporty, sexy and at the same time 

refined – maximum mobility with a “glam factor”.
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For the Fall/Winter 2016 Season, we have introduced the new label 

Bags & Shoes. Marc Cain Bags & Shoes is a broad range which is 

offered to meet the needs of the retail shoe and bag trade. It stands out 

from the rest with its unique design concept featuring an individual language 

of shape and great love of detail. The styling of the handbags, shoes and 

belts features the newly-developed brand symbol, the “Leo head”, and the 

range is characterised by the use of exclusive materials, outstanding 

 comfort when worn, a high degree of functionality and perfect workmanship.

The Marc Cain woman lives for today, is confident, open - minded and 

 curious. She loves being a woman, which she expresses through what she 

wears – naturally and effortlessly. 
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